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Press Release

The campaign will run until March 5.
“O Mesmo Espírito, Sem Álcool”: Super Bock 0.0 shows that friendship can also be experienced at work
Super Bock 0.0 has just launched its latest advertising campaign, exploring with humor and authenticity the moment when the relaxed atmosphere of a lunchtime gathering makes colleagues, for a brief moment, forget they are still at work.
The new campaign is built around the concept “O Mesmo Espírito, Sem Álcool”, illustrating situations where the taste and experience of sharing a Super Bock 0.0 transport the protagonists into dynamics typical of friends.
The narrative depicts a lunch among colleagues enjoying a Super Bock 0.0, starting from a familiar situation: as the conversation flows and the atmosphere lightens, one of the protagonists reacts with such natural spontaneity that it seems out of place in the professional context — as if they were suddenly in the middle of their friend group.
It is in this unexpected, positive “shock” that the campaign finds its core message: Super Bock 0.0 preserves the brand’s relaxed and social spirit, showing that it is possible to experience genuine moments of connection and fun, without alcohol, while still enjoying the pleasure of a good beer.
Statement from Bruno Albuquerque, Marketing Director of Beers and Sponsorships at Super Bock Group:
"This new campaign reinforces the perception of Super Bock 0.0 as a positive choice for those seeking the enjoyment of a good beer — an additional option for everyday life, without guilt or limitations. In other words, the same spirit as a Super Bock, but without alcohol, offering an alternative that encourages socializing and relaxation during lunchtime on weekdays."
Data shows that consumers, particularly younger generations, are progressively seeking more balanced habits, increasingly opting for non-alcoholic beverages, which has led to a strong global growth in the non-alcoholic beer segment in recent years.*
In this context, the campaign unfolds across multiple channels, including television, digital platforms, and social media. Creative work was handled by O Escritório, media planning by Initiative, social media management by Live Content, and communication by LPM.
Campaign Spots: 
· WC: https://youtu.be/PY53FX-Br2Q
· Oficina: https://youtu.be/Hwz5EKBc9E0
More information at www.superbock.pt e www.instagram.com/superbock/.
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