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Press Release

The brand positions itself as the ideal choice to accompany snacks with friends in small everyday special moments

“Em dias sim, por que não?”: Super Bock Abadia launches new campaign and image
Super Bock Abadia, the specialty beer brand from the Super Bock Group known for its premium malts, rich and intense flavor, and its bright reddish color, has just announced its relaunch in the market. With a refreshed image and a new communication campaign, the brand aims to bring beer variety to consumers, democratizing access to a distinctive and high-quality sensory experience.
Through this relaunch, Super Bock Abadia, a brand that reinforces Super Bock’s innovation, positions itself as a different option to accompany snacks with friends.
This new positioning comes to life through the campaign “Em dias sim, por que não?”, which challenges consumers to celebrate small everyday occasions with a beer of superior character. The campaign will run for four weeks on television, out-of-home advertising, digital platforms, and social media. Escritório is the agency responsible for creativity, Initiative handles media planning, Live Content manages social media, and LPM oversees communication.
This new phase of the brand is also accompanied by a refreshed visual identity created by Pentagram, designed to reinforce the prestige of this beer, which continues to be valued and appreciated by consumers.
To elevate the consumption experience, the brand also highlights the serving ritual characteristic of this style of beer. Served with a creamy and consistent foam, the experience reaches its final touch when the excess foam is trimmed with a beer spatula, a distinctive gesture that helps release the aromas of the malts and prepares the palate for a richer and more indulgent tasting.
Statement from Bruno Albuquerque, Marketing Director for Beers and Sponsorships at the Super Bock Group:
“Our aim with Super Bock Abadia is to celebrate beer diversity in Portugal and introduce more people to the world of specialty beers, beers that are easy to enjoy and perfect for relaxed moments at the table with snacks and friends. We want to inspire consumers to discover new flavors and make everyday moments truly special.”

Lisbon, 16th March 2026
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