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Press Release

New campaign is now live and once again features ambassadors Kelly Bailey and Lourenço Ortigão

Carlsberg invites people to “Sair à Dinamarquesa” and rediscover balance between personal and professional life

Carlsberg has just launched its new campaign, “Sair à Dinamarquesa,” an invitation to adopt a more balanced lifestyle inspired by Danish culture—one of the happiest countries in the world, where well-being and work-life balance are a priority.

Building on the Discover Carlsberg campaign, which revealed the secrets behind the Danish lifestyle—and, consequently, why Carlsberg is probably the best beer in the world—the brand now reinforces its communication territory with a new message: “Sair à Dinamarquesa: can life be as balanced as a Carlsberg? Probably.”

At a time when work-life balance is becoming increasingly relevant, this message feels even more timely. According to the Workmonitor 2026 – The Great Talent Shift study by Randstad, 51% of Portuguese respondents cite work-life balance as the main reason for staying in their current job—above salary/benefits (23%) and job security (22%). This trend is not new: as early as 2024, 60% of respondents in the Workmonitor – The Voice of Employees study identified this factor as decisive when choosing a new job.

Inspired by the way Danes approach everyday life, the new campaign draws a direct parallel with Carlsberg’s DNA—a premium lager recognized for its balance and brewed with 100% pure yeast. Beyond its functional benefits, the brand also reinforces its emotional side, promoting stronger connections and memorable experiences through a more balanced lifestyle.

The campaign features brand ambassadors, actors Kelly Bailey and Lourenço Ortigão, who challenge colleagues and strangers to “sair à dinamarquesa.” The invitation quickly turns into a collective movement: an urban procession of people wrapping up work and heading out together to celebrate the moment. The spot culminates in a bar, where a Dane recognizes this lifestyle and reveals the central message: the secret lies in balance—a principle that defines Carlsberg itself.

The campaign will run across TV, outdoor, and digital channels. Creativity and digital amplification were handled by Judas, production by Casper Films, media planning by Initiative, and communications by LPM.

In Portugal, Carlsberg was launched in 1972 and is part of the Super Bock Group portfolio, positioning itself as a reference in the international premium beer segment.
Statement by Bruno Albuquerque, Marketing Director for Beers and Sponsorships at Super Bock Group:
 “Through this campaign, Carlsberg invites people to ‘sair à dinamarquesa,’ a message that reflects the brand’s origin and the lifestyle of what is recognized as one of the happiest populations in the world. Carlsberg is a perfectly balanced beer, made with 100% pure yeast, and it can inspire a similar mindset in Portugal: days taste better when we know how to switch off at the right moments and enjoy a balanced life.”
Statement by Kelly Bailey, Carlsberg ambassador:
“I enjoyed bringing the concept of ‘Sair à Dinamarquesa’ to life because it simply captures something we all feel: the need to slow down and find balance. It’s almost an invitation to make the most of life’s small moments.”
Statement by Lourenço Ortigão, Carlsberg ambassador:
“I really connected with this campaign because I think we forget too often to pause. We’re always on autopilot, as if switching off were a luxury, when in fact it should be a habit. ‘Sair à dinamarquesa’ is just that—a simple, uncomplicated moment to slow down and enjoy. And sometimes, that’s exactly what we need.”

More information: https://www.carlsberg.com/pt-pt/
Spot: here. 

Lisbon, 31st March 2026
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