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Press Release

New multimedia campaign now live
“Há quantas rodadas não apareces?”: Super Bock reinforces the importance of in-person gatherings among friends
Super Bock has launched, this Thursday, its latest campaign dedicated to friendship, posing a direct question: “Há quantas rodadas não apareces?”. The multimedia campaign will run across television, outdoor, and digital channels.
The campaign is based on a real insight: over the past 10 years, Portuguese people, particularly younger generations, have been spending less time together in person. According to the study “A Amizade em Portugal. Como é? O que é que mudou?”, conducted by CIS-Iscte and promoted by Super Bock, in-person socializing has declined over the last decade, even among those who value friendship the most.
In a context where meetups are postponed and schedules overlap, the brand draws attention to what is being lost when people stop showing up. The campaign portrays groups of friends in social settings where the absence of one member is felt—whether through an empty chair, an incomplete toast, or a joke that the most absent friend doesn’t understand—reinforcing the idea that presence is what keeps friendship alive, allowing us to know every step, every quirk, and every gesture of our friends.
The creative concept was developed by O Escritório, media planning is handled by Initiative, digital amplification is managed by Live Content, Uzina leads activation within the football space, and LPM is responsible for communications.
Statement from Bruno Albuquerque, Marketing Director for Beers and Sponsorships at Super Bock Group:
““Everyone has that friend who’s been a bit absent lately—or sometimes, we are that friend ourselves. This campaign is born from that very common and relatable reality. Friendship requires presence, time, and sharing. And often, all it takes is a simple conversation, a bit of encouragement, to bring people closer again and return to what truly matters. At Super Bock, we always start from a clear commitment: to create and foster contexts for friendship. That is what we will continue to promote.” 

Spot here. 
More information on Super Bock’s Instagram.
Lisbon, 24th April 2026
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