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Press Release
Há quantos arraiais não apareces? Super Bock reinforces friendship during Santos Populares
· Super Bock strengthens its presence at the city’s most iconic street festivals
· Campaign is featured in outdoor, digital and social media channels

Super Bock presents the slogan “Há quantos arraiais não apareces?”, one of the new variations of the campaign “Há quantas rodadas não apareces?”, created especially to mark the brand’s presence in the Santos Populares celebrations.

If the original concept of the campaign encouraged friends to reflect on their absences in everyday moments, the new campaign brings that idea into the most typical moments of Santos Populares — the arraiais, sardine barbecues and marches.

Through the three variations “Há quantos arraiais não apareces?”, “Há quantas sardinhadas não apareces?” and “Há quantas marchas não apareces?”, the brand challenges friends to return to gatherings, the streets and the traditions that make Santos Populares one of the most emblematic moments of Portuguese culture, reinforcing its connection to social gatherings and the popular spirit of the season.

As Official Sponsor of the Lisbon Festivities, which include the street festivals and marching parades, the brand is once again at the center of the capital’s celebrations with a campaign that invites everyone to enjoy the best of this time of year.

According to Bruno Albuquerque, Marketing Director for Beers and Sponsorships at Super Bock Group: 
“Os Santos Populares are one of the most authentic moments of celebration among friends, nights made of reunions, toasts and stories that stay. With this campaign, Super Bock brings the spirit of ‘Há quantas rodadas não apareces?’ to the heart of Santos Populares, reinforcing its place as the beer that accompanies friends in the moments that really matter”.

For this purpose, the brand will be present across various locations in Lisbon, including street festivals, brand activations and experiences that reinforce the invitation to celebrate with lightness, authenticity and a Super Bock in hand. The Arraial Santo António – Praça da Alegria, Arraial de Benfica, Arraial de Campolide, Arraial de Carnide, Arraial de Santa Engrácia – CCPSE, Arraial Santa Catarina – Corpo Nacional de Escutas 48, Arraial da Mouraria – Grupo Desportivo da Mouraria, Arraial dos Navegantes, Arraial de Arroios – Clube Atlético and Arraial Academia de Santo Amaro are just some examples of where the brand will be present and part of the celebration.

This new campaign will be visible on MUPIs, billboards, totems and metro station decorations, as well as through a strong digital presence on the brand’s Instagram and TikTok channels. The communication will also include digital influencers who will amplify Super Bock’s presence throughout the celebrations.



Lisbon, 26th May 2026
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