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Under the tagline “Ser Natural Traz Frutos”, the brand reinforces its positioning around naturalness
[bookmark: _heading=h.ou9kchszjoi1]Pedras Sabores strengthens its strategy and launches a new campaign with Daniela Melchior

Pedras Sabores has just launched its latest multi-channel campaign, marking the culmination of a positioning strategy that has long been established around the concept of naturalness. International actress Daniela Melchior takes on the role of ambassador and face of the new campaign, embodying the tagline “Ser Natural Traz Frutos”.
More than just a campaign tagline, “Ser Natural Traz Frutos” reflects Pedras Sabores’ strategic positioning as a brand that seeks to inspire people to stay true to their own nature.
The choice of the actress comes as a natural extension of Pedras Sabores’ identity and the values the brand aims to champion among consumers.
Recognised for her authenticity and unique journey, Daniela Melchior genuinely embodies the brand’s values and the evolution of its narrative, reinforcing Pedras Sabores’ ambition to build an increasingly close and meaningful connection with its audience.
The campaign film portrays Daniela Melchior in a nostalgic and symbolic return to the place where she took her first steps in Portuguese cinema, playing the character Deolinda in Parque Mayer. Through a series of scenes, viewers follow her journey to the world’s biggest international stages and her rise to Hollywood stardom, where she is seen enjoying Pedras Sabores.
The campaign will run across television, outdoor advertising and digital platforms. Creative development and digital amplification were handled by BBDO, production by Casper Films, production consultancy by PG & Cia., media planning by Initiative, and media relations by LPM.

Statement by Madalena Cunha, Waters and Ciders Manager at Super Bock Group:
“This campaign represents the continuation of a path that we have been building consistently over time. In an increasingly dynamic market, we want to reinforce Pedras Sabores’ positioning as a brand that is relevant and close to consumers. Daniela Melchior’s arrival feels like a very natural step in this journey and perfectly conveys the idea that staying true to who we are allows us to go further”.

Statement by Daniela Melchior, Actress and Face of the New Pedras Sabores Campaign:
“When Pedras Sabores invited me to be the face of this campaign, it made sense from the very first moment. Not only because I deeply believe in what the brand stands for — naturalness, authenticity, and the idea that when we stay true to who we are, the rewards follow — but also because this partnership gave me the opportunity to do something very special: travel back in time.
I loved the experience of returning to Parque Mayer, to the place where everything began for me in portuguese cinema, and stepping back into the shoes of Deolinda. It was nostalgic, emotional, and above all, it was a way of paying tribute to António-Pedro Vasconcelos, who ‘discovered’ me and gave me my first opportunity to show my work to the world. Without him, and without that beginning, none of what followed would have been possible.
Being part of a campaign for a brand I believe in so strongly — one that celebrates exactly what I also believe in: being natural, being genuine, and never losing your roots no matter how far ambition may take you — was a decision that resonated with me personally. I hope this message resonates with everyone who, like me, strives every day to remain true to their essence”.

Lisbon, June 12nd 2026
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