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Press Release

In partnership with Blow It, the lipstick brand created by content creator Inês Teixeira
Somersby launches limited-edition lip gloss collection
A new limited-edition partnership with Blow It, the lipstick brand founded by content creator Inês Teixeira, has resulted in two exclusive products inspired by Somersby Apple and the new Somersby Passion Fruit & Orange flavour.
The collaboration stems from a desire to explore new forms of brand expression and bring Somersby closer to consumers through an unexpected and playful concept that bridges the worlds of beverages and beauty. The result is two exclusive products that reflect the fresh, colourful and carefree identity shared by both brands.
Through this initiative, Somersby reinforces its commitment to creative, innovative, disruptive and distinctive projects capable of generating new brand experiences and surprising consumers beyond traditional consumption occasions.
Statement by Madalena Cunha, Waters and Ciders Manager at Super Bock Group:
“Somersby has sought to establish itself as a brand that challenges conventions and finds original ways to connect with consumers. The partnerships we have been developing stem precisely from this desire to explore new territories and create something unexpected and disruptive, while maintaining the light-hearted, fun and irreverent spirit that is part of the brand’s DNA". 
Statement by Inês Teixeira, Founder of Blow It and Content Creator: 
“It is an incredible opportunity to collaborate with such a special brand and such a large group. As a Portuguese brand, it is a huge source of pride to partner with a brand I have admired for so long.
I have been working with Somersby for some time and, when I received the invitation to create a joint collection, I was genuinely thrilled. Blow It started as a small project, and seeing the impact it has had, to the point where such a major brand recognised its potential and wanted to collaborate with me, is truly a dream come true.
We took the essence of the iconic Somersby flavours and combined it with Blow It’s colourful, fun and glossy DNA. It is a limited-edition collection, but I am so obsessed with these scents that I wish there could be an endless supply”.
The initiative also marks the arrival of Somersby Passion Fruit & Orange, the brand’s latest innovation, which strengthens its portfolio with a proposition defined by the balance between the sweetness of passion fruit and the freshness of orange.
As part of its commitment to collaborations that surprise consumers and spark conversation, while reinforcing its positioning as an innovative and consumer-focused brand, Somersby has also partnered with Zé do Boné and the phone case brand Cooland. Rita Martins, from Zé do Boné, noted that “this partnership gave rise to a limited-edition summer collection, thoughtfully created to celebrate the launch of Somersby’s new flavours”, while Helder Barbosa, from Cooland, stated that “the result was a collection of really cool phone cases full of summer spirit, and a collaboration that made perfect sense.”. 

For more information, visit www.somersby.pt and brand’s Instagram page. 

Lisbon, June 23rd 2026
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